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September 30, 2019  
 
Mr. Jacob Ewerdt 
Director for Innovation and Intellectual Property  
Office of the United States Trade Representative  
600 17 Street NW 
Washington, D.C. 20508 
 
 
RE: 2019 Special 301 Out-of-Cycle Review of Notorious Markets 

 Docket Number: USTR-2019-0013 
 Submitted electronically at: www.regulations.gov  

 
Dear Mr. Ewerdt: 
 
On behalf of the member companies of the American Apparel & Footwear Association (AAFA), 
we appreciate this opportunity to submit comments to the United States Trade Representative’s 
(USTR) 2019 Special 301 Out-of-Cycle Review of Notorious Markets. We are grateful to USTR 
for its strong and unfaltering commitment to the protection of American intellectual property rights 
around the world.  
 
AAFA is the national trade association representing apparel, footwear, travel goods, and other 
sewn products companies, and their suppliers, which compete in the global market. 
Representing more than 1,000 world famous name brands, AAFA is the trusted public policy and 
political voice of the apparel and footwear industry, its management and shareholders, its nearly 
four million U.S. workers, and its contribution of more than $400 billion in annual U.S. retail sales.  
 
AAFA’s Brand Protection Council (BPC) vigorously pursues brand protection efforts, with a focus 
on the global war against counterfeit apparel, footwear, accessories, and other supplier products. 
This committee has focused its attention on the proliferation of counterfeit goods found in online 
and physical markets. The issues and recommendations identified in this submission are a result 
of input provided directly by the BPC as well as AAFA’s own history of engagement with certain 
markets on behalf of members. 
 
Through the Special 301 Out-of-Cycle Review of Notorious Markets, USTR identifies online and 
physical markets based outside the United States that reportedly engage in and facilitate 
substantial copyright piracy or trademark counterfeiting. While it is important to identify foreign 
markets that promote this kind of illegal activity, AAFA encourages USTR to consider expanding 
this process to include U.S. based online and physical markets. In recent years, AAFA members 
have flagged markets within the United States that exemplify global counterfeiting and piracy 
concerns. For this reason, it is important for USTR to also recognize that even domestic markets 
can cause significant harm to U.S. intellectual property owners and consumers.  
 

http://www.regulations.gov/
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Below you will find the online and physical markets flagged by our members for engaging in and 
facilitating substantial trademark counterfeiting and copyright piracy.  
 
Online Markets 
Consumers are increasingly purchasing goods online. The growth of e-commerce has connected 
consumers across the world to brands, platforms, marketplaces, and other consumers, which has 
many positive benefits. But, at the same time, the rise of e-commerce has connected U.S. 
consumers with an ever-growing network of criminal counterfeiters, especially on popular 
consumer websites that offer platforms for third-party sellers.   
 
The interests of AAFA members are directly and adversely impacted by the sale of counterfeit 
goods through online markets. AAFA recommends the following online markets to USTR for its 
2019 Notorious Markets List: 
 

1. AMAZON: amazon.ca, amazon.de, amazon.co.uk, amazon.fr, amazon.in  
Last year, AAFA recommended various foreign extensions of the Amazon platform— 
amazon.co.uk (United Kingdom), amazon.ca (Canada) and amazon.de (Germany)—to USTR for 
its 2018 List.  
 
Since last year’s submission to USTR, AAFA has had regular dialogue with Amazon 
representatives to address the issues that were flagged in our submission and the ongoing brand 
protection concerns of our members. We have also facilitated numerous opportunities for 
members to engage with Amazon, including conference calls and in-person meetings. This 
increased engagement has had positive effects for some of our members. Some report that 
having a direct line of communication with Amazon has reduced the number of counterfeit and 
infringing products they have encountered across the various Amazon marketplaces.    
 
AAFA would like to emphasize that Amazon’s engagement is certainly an important component 
of addressing intellectual property and brand protection issues on the platform. However, 
engagement only goes so far—Amazon needs to go further, by demonstrating the commitment 
to the resources and leadership necessary to make their brand protection programs scalable, 
transparent, and most importantly, effective.  
  
AAFA members continue to report that it is a constant struggle to maintain a clean marketplace 
on Amazon platforms and that Amazon does little to vet sellers on its platform. Anyone can 
become a seller with too much ease, and it is often misleading and difficult to interpret who the 
seller is. Members emphasize that from a consumer standpoint, it is hard to decipher from whom 
the purchase is being made. All of these blurred lines only serve to allow Amazon to further their 
sales while evading accountability, and ultimately, liability.  
 
Members report that they are still encountering issues on these three particular extensions (.ca, 
.de, and .uk) as well as on amazon.fr (France) and amazon.in (India). One brand reported that in 
August 2019, Amazon removed over 3,000 listings from Amazon.co.uk, 2,000 listings from 
Amazon.de, over 3,500 listings from Amazon.ca, and over 2,000 listings on Amazon.fr on behalf 
of their brand. However, the actual number of counterfeit items and listings reported to Amazon 
was much higher. Some members note that on Amazon India, they are encountering high-scale 
sellers with a high level of counterfeit stock identified, mostly leather goods and accessories 
advertised substantially below the recommended retail price (RRP).  
 
It is important to emphasize that many of AAFA’s members report that the same issues they 
encounter on Amazon’s foreign marketplace extensions also persist on Amazon.com. As one 
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member explains, Amazon.ca is effectively an extension of Amazon.com, and with the roll-out of 
the North America Remote Fulfillment program, there is a high risk that counterfeit goods in 
Amazon's U.S. fulfillment network will find their way to Canada or Mexico.  
 
A significant number of AAFA members are enrolled in Amazon’s brand protection programs, 
including Brand Registry. Comments from members include:  
 

“Our brand has a specific Amazon.com example where takedowns for counterfeit 
products were submitted through Brand Registry, only to have the same seller re-
list the items using different ASIN’s, multiple times. We reported all this information 
to Amazon (through Brand Registry) and subsequent takedown attempts related 
to this seller were denied.”  
 
“It has become increasingly frustrating to justify any kind of partnership on the 
brand protection side, with Amazon.  We received timely responses and follow up 
all throughout the Brand Registry set up process and immediately after. Since then, 
responses are slow, if we receive a response at all.” 
 
“There is no consideration given to follow up and requests for meetings to discuss 
issues are met with no response. Amazon invests a lot of time in speaking at 
conferences and socializing with brand owners. Outside of this, any efforts to 
connect with brands are minimal.” 

 
Other members report similar experiences with Brand Registry.  
 
Meanwhile, some members have opted not to enroll in the Brand Registry program. As such, they 
feel as though they encounter more difficulty in having Amazon remove counterfeits and 
copyrighted images from the platform, especially when having to submit DMCA takedown 
requests and having to communicate with Amazon’s copyright agent.  
 
Amazon is a leader in the worldwide retail landscape and an important selling partner for many of 
our member brands. As such, we will continue to encourage Amazon to improve and to actively 
enforce its intellectual property policies and keep counterfeit sellers off the platform. 
 

2. BUKALAPAK: bukalapak.com  
Bukalapak is one of the largest e-commerce companies in Indonesia. Last year, AAFA 
recommended Bukalapak to USTR for its 2018 List. Bukalapak was then identified by USTR as a 
Notorious Market.  
 
AAFA members report they are still encountering high volumes of counterfeits on Bukalapak. One 
member reports over 13,000 counterfeit listings were removed by Bukalapak on behalf of their 
brand in one month. Takedowns are slow after reporting, sometimes with no confirmation 
provided as to the request for removal. In fact, one member flagged that the typical processing 
time can be anywhere between two and six weeks. When brands do receive responses to their 
removal submissions, they are auto generated. Overall, poor communication and engagement 
with brands continue to be major issues.  
 
Bukalapak has not proactively taken the steps to deter repeat infringers from selling on the 
platform. Repeat offenders are rampant on Bukalapak and many times they relist identical listings 
with a different URL. Additionally, brands have reported that Bukalapak will often only remove the 
‘purchase’ button, rather than the listing itself. This has been brought to Bukalapak’s attention, 
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however, addressing this issue has been inconsistent and the visibility of the ‘unavailable’ listing 
remains.  
 

3. LAZADA: lazada.com.ph  
AAFA recommended Lazada to USTR for its 2017 List. This online selling platform is one of the 
largest in the Philippines and provides the opportunity to do online selling on social media. 
 
AAFA members report counterfeits continue to be found on Lazada. Past anti-counterfeiting raids 
for brands have resulted in finding that the subject targets (warehouse distributors) are Lazada 
sellers since they find, aside from the counterfeits, Lazada packaging and online software 
indicating that the target is a registered Lazada seller. 
 
AAFA members have undertaken investigations involving Lazada, which prove to be challenging 
given that Lazada will not release information due to data privacy laws and they will only agree to 
take down or remove a seller once a complaint is received with evidence (test purchase with a 
certification that the item from the seller is counterfeit). Sellers on Lazada are at times cautious, 
not giving out addresses and stating that they do not have physical shops so tracing them is 
difficult. All types of counterfeits can be found on Lazada and the volume is concerning due to the 
ease of being able to register as a seller. 
 

4. OFFERUP: offerup.com  
OfferUp is a mobile-driven local marketplace based in Bellevue, Washington. Poor counterfeit 
detection and a growing customer base have made this "resale" marketplace an attractive target 
for counterfeiters. Members continue to monitor this marketplace for counterfeits and infringing 
products.  

 
5. SHOPEE: shopee.com.my, shopee.ph, shopee.co.th, shopee.vn, shopee.tw, and 

shopee.co.id 
Shopee is an online marketplace based in Singapore and serving the Southeast Asian market. 
AAFA recommended various Shopee platforms to USTR for its 2018 List. Shopee was then 
identified by USTR as a Notorious Market.  
 
AAFA members continue to report high volumes of counterfeits across Shopee platforms. One 
member reports that in a one-month period almost 6,000 listings were removed from shopee.co.id 
on behalf of their brand. The takedown process remains decentralized and unclear. It is apparent 
that there are inconsistent practices between the regions given differing approaches to processing 
times and compliance. According to one AAFA member, inconsistent compliance ranges between 
70-90%, depending on the territory.  
 
Members feel as though the reporting process has become more difficult, with more obstacles, 
higher hurdles, and slower response times. The often-changing notice submission format and 
requirements make it difficult for brands to keep up with reporting. Submissions have to be made 
repeatedly to get results. Shopee representatives tend to request the same information over and 
over for the same takedown request. One member reports the processing time for removal 
requests is between two and six weeks. This allows for sales to be made long after the listing has 
been reported. Additionally, not all listings within one notice are actioned or removed even when 
confirmed by the platform that they have been removed.  
 
Repeat offenders are also an issue. There is no seller removal or penalty process in place on the 
Shopee platform. Therefore, sellers are able to relist items shortly after removal.  
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6. TOKOPEDIA: tokopedia.com 
Tokopedia.com is one of Indonesia’s largest online marketplaces. USTR included Tokopedia on 
its 2018 List.  
 
According to AAFA members, Tokopedia’s marketplace remains overrun by counterfeit products. 
One brand reports that Tokopedia removed almost 18,000 counterfeit listings on behalf of their 
brand in one-month. Some members report that Tokopedia has a quick turnaround in replying to 
takedown requests, however, others report that communication is poor. The takedown process is 
unclear and yields inconsistent results. Moreover, repeat offenders are common and there seems 
to be no proactive measures taken to terminate these sellers, who often are able to relist the same 
listings under the same URLs.  
 
Overall, members relay that no improvement on Tokopedia is visible. This year, over 12,000 
listings have been reported and taken down by one brand. However, the total amount of listings 
of counterfeit products remains the same. 
 

7. WANELO: wanelo.com  
This U.S. based marketplace seems to have replaced iOffer for egregious counterfeit products. 
AAFA members have been actively monitoring this marketplace since the beginning of the year. 
One brand reports that since the beginning of 2019, they have identified 4476 listings selling 
counterfeit goods. While the content reported is removed from the platform, all questions 
regarding IPR policies and marketplace moderation have been ignored. Unsurprisingly, despite 
the efforts of some AAFA members, they have observed that the level of counterfeit goods 
remains identical on Wanelo. 

 
8. WeChat (Tencent Inc.) 

WeChat is a Chinese multi-purpose messaging, social media and mobile payment app developed 
by Tencent. AAFA members report that they are unable to protect their brands on WeChat’s 
platform. Tencent claims to be proactive when it comes to intellectual property issues but does 
not share brand specific details associated with proactive claims. Moreover, the lack of 
transparency and real information sharing is an issue. 
 
Physical Markets 
While the focus of AAFA’s Brand Protection Council (BPC) in recent months has largely been on 
the proliferation of counterfeits on online markets, these goods continue to be sold in physical 
markets around the globe. AAFA recommends to USTR the physical markets outlined in the 
attachment to this letter for its 2019 Notorious Markets List 
 
Last year, AAFA highlighted the presence of illegal street vendors in Barcelona offering counterfeit 
goods for sale. Hundreds of “manteros,” or illegal vendors, were setting up shop on important 
commercial areas throughout Barcelona, including Paseo de Gracia, Ramblas, Plaza de 
Cataluña, and Avenida Joan de Borbon. Local law enforcement did little, if anything, to seize 
illegal merchandise or detain vendors. Over the past year, we have been made aware that this 
situation has improved. However, we urge USTR to continue to monitor cities, especially in 
Europe, where sellers illegally occupy public spaces and develop very fast-moving, illicit, open-
air markets.  
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Stolen intellectual property costs our members billions in lost sales, damage to brand reputation, 
and substantial legal expenses. Ultimately, these costs lead to U.S. job losses and higher costs 
for U.S. consumers. Thank you for your immediate attention to this important issue. I look forward 
to continuing this dialogue to protect American ingenuity and competitiveness abroad. Please 
contact Christina Mitropoulos on my staff if you have any additional questions at 
cmitropoulos@aafaglobal.org or via phone at 202.853.9350.  
 
Sincerely,  
 

 

 
Stephen Lamar  
Executive Vice President  
Attachment 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:cmitropoulos@aafaglobal.org
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Attachment 
Physical Markets 
 
ARGENTINA 

MARKET NAME LOCATION COMMENTS 

La Salada Fair Int. Tavano 5085 street, Lomas 
de Zamora district, Buenos 
Aires 

 

 
BRAZIL 

MARKET NAME LOCATION COMMENTS 

Shopping 25 de Março Mall 1081, 25 de Março Street, São 
Paulo 

 

 
BOLIVIA 

MARKET NAME LOCATION COMMENTS 

HUYUSTUS MARKET Huyustus street between 
Calatayud and Buenos Aires 
streets, La Paz. 

 

TUMUSLA STREET Tumusla street to Buenos 
Aires street, La Paz. 

 

GRANEROS MARKET Graneros street between Max 
Paredes and Murillo streets, 
La Paz. 

 

COMERCIO STREET Comercio street to Pichincha, 
La Paz. 

 

16 DE JULIO FAIR 16 de julio street, La Paz.  

JORGE CARRASCO STREET From La Ceja (El Alto) to St.9, 
La Paz. 

 

VILLA FATIMA MARKET Las Americas Avenue, La Paz.  

ZONA CENTRAL MARKET Potosi and Loayza streets, La 
Paz. 

 

BARRIO LINDO FAIR Potosi and Loayza streets, 
Santa Cruz. 

 

7 CALLES FAIR Valle Grande street to 
Figueroa street, Santa Cruz. 

 

LA RAMADA MARKET Grigota to Muchiri streets, 
Santa Cruz. 

 

MUTUALISTA MARKET 3rd Ring to Mercado 
Mutualista, Santa Cruz. 

 

25 DE MAYO MARKET Jordan to 25 de mayo street, 
Cochabamba. 

 

OQUENDO AVENUE Oquedo avenue, 
Cochabamba. 

 

CAMPESINO MARKET Froilan Tejerina Avenue, 
Tarija. 

 

VIBORA NEGRA MARKET Quebrada Vivora Negra, 
Tarija. 

 

LA KANTUTA FAIR Tacna Ave to Calle C St. 
Oruro. 
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NARCISO CAMPERO 
MARKET 

Bolivar to Pagador, Oruro.  

FERMIN LOPEZ MARKET Ayacucho to Presidente 
Montes Street, Oruro. 

 

 
BULGARIA   

MARKET NAME LOCATION COMMENTS 

Sunny Beach Resort and 
Golden Sands Resort  

Sunny Beach, Bulgaria  Sunny Beach resort is and 
has always been known 
as an area for trade of 
counterfeits. The resort is 
internationally “notorious” 
for all sorts of illegal 
activities, including drugs, 
assassinations, money 
laundering and severe tax 
violations. All trade in 
Sunny Beach is controlled 
by organized crime. Police 
authorities responsible for 
the resort are heavily 
corrupted and involved in 
the very criminal activities 
that are going on there. 
The situation is the same 
within the Nessebar DA’s 
Office and the local 
judiciary authorities which 
have proven very reluctant 
to get involved in any anti-
counterfeiting efforts. The 
government has proven 
powerless to deal with the 
problem despite attempts 
to do so. Taking into 
consideration the above 
environment that brands 
are forced to work in, their 
primary goal has always 
been to find alternative 
approaches that 
eventually may bring 
results. One of these is 
attempting surprise raids 
either with Burgas PD or 
centrally with the 
Directorate of National 
Police, seated in Sofia. 
Both structures however 
cover large geographical 
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regions (the whole Burgas 
region, incl. a good 
number of other seacoast 
villages and resorts and 
the DNP – the entire 
country) for all types of 
crimes. It goes without 
saying that their 
administrative capacity is 
hardly sufficient for regular 
IP enforcement in Sunny 
Beach only. Moreover, 
whenever an operation is 
planned by these two 
police structures, they are 
obliged to coordinate it 
with the local police. In 
addition, when a raid is to 
be conducted the 
respective search and 
seizure protocols are to be 
approved by the local 
judge on duty, otherwise 
the whole operation might 
not be recognized by the 
district prosecutor and 
criminal proceedings 
might not be initiated at all 
or terminated at a later 
stage and all seized 
counterfeits returned to 
the offender. Brands are 
aware of numerous 
occasions when 
information has been 
leaked even by the 
judiciary. This is very 
relevant in smaller places, 
such as the seacoast 
resorts, towns and 
villages, where local 
people know each other or 
are related. To avoid all 
possible complications 
due to the above 
obstructions, brands have 
established specific tactics 
to prevent the leakage of 
information and sabotage 
by the locals: 
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• Before making the 

referral, conducting 

thorough preliminary 

investigation on the 

potential targets – exact 

location, product ID 

(often test purchases 

are needed), ownership 

of the outlet, possible 

organized crime 

connections, political 

umbrella, etc. 

• At the preparatory stage 

of the operation, only 

working in full 

confidentiality with 

police officers from 

Burgas and Sofia that 

have proven loyal and 

honest. 

• The action is reported 

to the police 

management for 

approval at the very last 

possible moment. 

• The local judge on duty 

is approached for 

approval right before 

the operation is 

scheduled to 

commence.  

• The local police is 

informed at the very last 

possible moment and 

the particular targets 

are never revealed in 

advance. 

• Providing all logistical 
support to these 
distantly seated police 
authorities with 
personnel, initial 
product ID on location 
and communication. 

And despite all these 
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efforts, expenses and time 
involved it is very often the 
case that when brands or 
their representatives get to 
Sunny Beach (and some 
other of the seacoast 
resorts, such as Golden 
sands in Varna region for 
example) it appears that 
all outlets there are closed 
or empty. 

 
CANADA  

MARKET NAME LOCATION COMMENTS 

Saint-Eustache Flea Market Quebec, Canada  One member previously 
spent an exorbitant 
amount of money 
investigating and litigating 
this location, which is 
operated by organized 
crime. During a market 
survey conducted about 
two months ago, it was 
found that 46 separate 
businesses were identified 
as selling counterfeits 
bearing intellectual 
property of various well-
known brands. One brand 
has spoken with several 
Canadian law firms and all 
of them advise that this 
will be challenging and 
expensive to enforce and 
that there have been 
several short-term plans 
that have had limited 
success there in the past. 

 
CHINA 

MARKET NAME LOCATION COMMENTS 

Xintang International Jeans City

新塘国际牛仔城 

Beside the Guangzhou-
Shenzheng Express Way, 
Guangzhou 

 

Zhanxi Garment Wholesale 

Market 站西服装批发市场 

Zhanxi Road Station West 
Road, Guangzhou 

 

Yulong Garment Wholesale 

Market 广州御龙服装批发市场 

229 Guangyuan W Rd, 
SanYuanLi, Yuexiu Qu, 
Guangzhou 

 

Jin Long Pan Garment Market San Yuan Li Av, Baiyun district.  
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广州金龙盘服装批发市场 Guangzhou 

Guangda 

Guangda Garment Commercial 

City 广大服装商贸城 

Fenggang Lukou, Zengcha Lu, 

Baiyun District, Guangzhou 

 

Shijing Yinma International 

Clothing City 石井银马国际服装

城 

Shitan West Road, Guangzhou  

Qingfeng Garment City 庆丰服

装城 

Shijing Subdistrict, Guangzhou  

Guangda Leather /Denim Jeans 

City 广大皮具牛仔城 

Shijing Subdistrict, Guangzhou.  

Tangqi Export Clothes City唐旗

外贸服装城 

130-134 Guangyuan Xi Lu, 

Yuexiu District, Guangzhou 

 

Longrui International Garment 

City中山市龙瑞国际服装城 

105 National Rd, Zhongshan, 

Guangdong 

 

Qijiang Expressway Garment 

Market 中山岐江公路服装市场 

Qijiang Main Road, Shaxi 

Town, Zhongshan, Guangdong 

 

Chengdu Hehuachi (Lotus 

Pond) Wholesale Market 成都

荷花池批发市场 

28 Beizhan East 1st Rd, Jinniu 

Qu, Chengdu Shi, Sichuan 

Sheng 

 

Wuhan Qiaokou District Market

武汉硚口区汉正街华茂商城 

Hanzheng St, HanZhengJie 

ShangQuan, Qiaokou Qu, 

Wuhan Shi, Hubei Sheng 

 

Yiwu International Merchandise 

City 义乌国际小商品城 

International Trade City, Yinhai 

Road, Futian District, Yiwu 

 

Jimo District Garment Market 即

墨区服装市场 

Jimo Shi He Shan Lu 867 Hao, 

Qingdao 

 

Changshu Wholesale Market 

常熟市外贸批发市场 

Chang Shu Shi Zhao Shang 

Lu, Suzhou 

 

 
ECUADOR 

MARKET NAME LOCATION COMMENTS 

La Bahia Market Guayaquil  

La Calle Ipiales Quito  

San Bartolomé de Pinllo (street 
markets) 

Ambato   

 
INDONESIA 

MARKET NAME LOCATION COMMENTS 

Mangga Dua Pademangan subdistrict, North 
Jakarta 

 

Tanah Abang Market Kelurahan Kebon Kacang, 
Central Jakarta 

 

Pasar Baru Bandung City Center  

Gang Tamim Market Jl. Tamim, Bandung  
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Cihampelas Bandung City Center  

Pasar Jatinegara Jl. Jatinegara Timur, 
Balimester, East Jakarta 13310 

Owner: Pd. Pasar jaya (a 
regional owned enterprise 
established by the 
provincial government of 
DKI Jakarta); This market 
is a shopping center 
where a variety items 
(textiles, apparel, bags, 
shoes, jewelry, souvenirs 
and various accessories) 
are available.  Some are 
produced locally, and 
others imported from 
China, Korea, Hong Kong 
and Thailand. 

ITC Cempaka Mas Jl. Cempaka Mas Timur No. 
586, Sumur Batu, Kemayoran, 
Central Jakarta 10640 

Owner: PT Bumi 
Serpong Damai Tbk (also 
trading as Sinar Mas 
Land); This market is a 
shopping center where a 
variety items (textiles, 
apparel, bags, shoes, 
jewelry, souvenirs and 
various accessories) are 
available.  Some are 
produced locally, and 
others imported from 
China, Korea, Hong Kong 
and Thailand. 

Pasar Cipulir Jl. Ciledug Raya, Cipulir, South 
Jakarta 

Owner: Pd. Pasar jaya (a 
regional owned enterprise 
established by the 
provincial government of 
DKI Jakarta); This market 
is a shopping center 
where a variety items 
(textiles, apparel, bags, 
shoes, jewelry, souvenirs 
and various accessories) 
are available.  Some are 
produced locally, and 
others imported from 
China, Korea, Hong Kong 
and Thailand. 

Pasar Turi Jl. Semarang No. 1, Bubutan, 
Surabaya, East Java 60172 

Owner: PT Gala Bumi 
Perkasa and local 
government of Surabaya; 
This market is a shopping 
center where a variety 
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items (textiles, apparel, 
bags, shoes, jewelry, 
souvenirs and various 
accessories) are 
available.  Some are 
produced locally, and 
others imported from 
China, Korea, Hong Kong 
and Thailand. 

Pusat Grosir Surabaya (PGS) Jl. Dupak Raya No. 1, Gundih, 
Bubutan, Surabaya, East Java 
60172 

Owner: PT Jasamitra 
Propertindo; This market 
is a shopping center 
where a variety items 
(textiles, apparel, bags, 
shoes, jewelry, souvenirs 
and various accessories) 
are available.  Some are 
produced locally, and 
others imported from 
China, Korea, Hong Kong 
and Thailand. 

Darmo Trade Center (DTC) Jl. Wonokromo, Jagir, 

Surabaya, East Java 60244 

Owner; PT Arwinto Intan 
Wijaya; This market is a 
shopping center where a 
variety items (textiles, 
apparel, bags, shoes, 
jewelry, souvenirs and 
various accessories) are 
available.  Some are 
produced locally, and 
others imported from 
China, Korea, Hong Kong 
and Thailand. 

 
INDIA 

MARKET NAME LOCATION COMMENTS 

Heera Panna Market Mumbai located near Haji Ali  

Tank Road, Karol Bagh Market Karol Bagh, Delhi  

Gandhi Nagar Market Delhi  

Welcome Colony Welcome, Seelampur, Delhi  

Akaal Garh Market Ludhiana, Punjab  

Gandhi Nagar Market  Ludhiana, Punjab  

A C Market Ludhiana, Punjab  

Focal Point/Bahadur Ke Road Ludhiana, Punjab  

Manish Market Ludhiana, Punjab  

Todapur Dus Ghara Delhi  

Kamla Nahar Delhi  

Lajpatnagar Delhi  

Sarojini Nagar, Delhi  

Shopping Center Sector-17 Chandigarh  
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Shastri Market Sector-22- Chandigarh  

Bommanhalli Bangalore, Karnataka  

Koramangala Bangalore, Karnataka  

Malakpet Bangalore, Karnataka  

New Market Kolkata  

Atta Market Noida, Uttar Pradesh  

Dashrath Readymade Market Indore, Madhya Pradesh  

Victoria Market Indore, Madhya Pradesh  

Khar West Mumbai  

L.T. Marg Mumbai   

Guwahati Mumbai   

Hong Kong Market Siliguri, West Bengal  

Maidan Market Kolkata, West Bengal  

Barabazar Kolkata, West Bengal  

 
ISRAEL  

MARKET NAME LOCATION COMMENTS 

Ramle – Lod Market Between Herzl Blvd., Detroit 
Community St. and Jabotinsky 
Street, Ramle. 

 

 
KIRGIZSTAN 

MARKET NAME LOCATION COMMENTS 

Dordoy market 74/4 Kozhevennaya St., Bishkek  

 
KAZAKHSTAN 

MARKET NAME LOCATION COMMENTS 

ICBC Khorgos cross-border 
free trade zone 

China / Kazakhstan border  

 
MALAYSIA  

MARKET NAME LOCATION COMMENTS  

Kenanga Wholesale City 2, Jalan Gelugor, Pudu, 55200 
Kuala Lumpur, Wilayah 
Persekutuan Kuala Lumpur 

 

GM Klang Wholesale City Jalan Kasuarina 1, Bandar 
Botanic Capital, 41200 Klang, 
Selango 

 

Plaza GM Lorong Haji Taib 5, Chow Kit, 
50350 Kuala Lumpur, Wilayah 
Persekutuan Kuala Lumpur 

 

 
MEXICO 

MARKET NAME LOCATION COMMENTS  

El Tepito Colonia Morelos, Cuauhtémoc 
borough, Mexico City  

 

San Juan de Dios Guadalajara, Jalisco  

Tianguis (mobile street 
vendors) 

Narvarte, Montezuma, Aragón, 
Ecatepec, La Raza, Ciudad, 
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Lago, Las Torres, Guelatao, 
Texcoco, Chalco, and Eje 
Central Lázaro Cárdenas 

 
SOUTH AFRICA 

MARKET NAME LOCATION COMMENTS  

Johannesburg Central 
Business District.  

Various high-rise buildings 
situated in Jeppe, Delvers and 
Small Streets that have been 
adapted for retail, 
manufacturing and storage 
purposes. The buildings include 
Lancet Hall, Medical One 
Building, Nadiba Building, 
Quebec House and Joburg 
Mall. 

These buildings are the 
hub of counterfeit 
activities in South Africa. It 
is believed that these 
buildings supply the 
majority of counterfeit 
goods to other retailers 
around South Africa as far 
as Cape Town and 
Durban. The perpetrators 
operating in these 
buildings are also involved 
in the importation of 
counterfeit goods from the 
Far East.  Not only are 
these buildings used for 
storage, but large-scale 
manufacturing also takes 
place in the 
aforementioned premises. 
It is not unusual to seize 
thousands (if not tens of 
thousands) of units of 
counterfeit goods during 
search and seizure 
operations. It is very 
difficult to estimate an 
exact amount associated 
with the harm caused as a 
result of counterfeit goods 
distributed from these 
buildings, however, 
authorized retail facilities 
in the area suffer losses 
as a result of the sale of 
counterfeit goods and the 
general degradation of the 
city center as a result of 
these activities has been 
notable in the last few 
years. Government and 
police vehicles have been 
damaged on numerous 
occasions during search 
and seizure operations as 
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a result of the perpetrators 
using projectiles and 
petrol bombs to disperse 
the police. The buildings 
also have illegal water and 
electricity connections 
resulting in a loss of 
government revenue. 
These have certainly 
increased over the last 5 
years as more buildings 
are being utilized. The 
counterfeiters are also 
finding better ways to 
disguise and hide the 
storage facilities. 
Continuous investigations 
and ongoing search and 
seizure operations are 
being conducted by brand 
holders and the South 
African Police Service in 
these buildings. There 
have been numerous 
arrests and civil litigation 
against those perpetrators 
who are apprehended. 
However, in many 
instances the perpetrators 
abandon the buildings and 
no suspects can be 
apprehended and held 
responsible. There are 
ongoing strategies to 
enforce landlord liability 
through the asset 
forfeiture unit of the 
national prosecuting 
authority. Furthermore, 
general public awareness 
campaigns are being 
planned to warn 
unsuspecting consumers 
of the illegal activities.   

 
RUSSIA 

MARKET NAME LOCATION COMMENTS  

SADOVOD Market MKAD ring road, Moscow  

Moscow Market 1 Tikhoretsky blvd., Lublino  

Dubrovka market 13-3 Sharikopodshipnikovskaya  
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St. 

South Gates market 
(Yuzhnye Vorota) 

MKAD ring road, Moscow  

Mytyshi market MKAD ring road, Moscow  

Slavic World (Slavyanski mir) MKAD ring road, Moscow  

Luzhniki market (Silk Way) MKAD ring road, Moscow  

Shopping mall International 96/1 Nikolo-Khovansky village 
New Moscow 

 

 
SPAIN 

MARKET NAME LOCATION COMMENTS  

Els Limits de La Jonquera Girona, Catalonia  

Cobo Calleja Fuenlabrada, south of Madrid  

 
SOUTH AFRICA 

MARKET NAME LOCATION COMMENTS  

Jeppe Street From Polly to Von Brandis 
streets, Johannesburg 

 

 
THAILAND 

MARKET NAME LOCATION COMMENTS 

Jatujak/Chatuchak Weekend 
Market (“JJ”Market) 

Kamphaeng Phet 2 Road, 
Chatuchak, Bangkok, Thailand 

 

MBK Shopping Centre Pathum Wan, Bangkok  

University and Siam Square Pathum Wan, Bangkok  

Klong Thom (Chinatown) Corner of Worachak Road and 
Chao Kamrop Road, Bangkok 

 

Sukhumvit Road Sukhumvit Soi 3 and Asoke, 
Bangkok 

 

Patpong Market Between Silom Road and 
Surawong Road, Bangkok 

 

Pratunam Market (including 
Platinum Fashion Mall, 
Baiyoke Towers I and II) 

1, Thanon Phetchaburi, 
Ratchathewi, Bangkok 10400 
Thailand 

 

Bobae Market 488 Bobae Tower Damrongrak 
Road, (Off Krungkasem Road) 
Klong Mahanak, Pomprab, 
Bangkok 10100  

 

Ratchada Market  Behind esplanade Plaza, 
Bangkok  

 

Train (Rod Fai) Market Ratchada, Srinakarin next door 
from Second square, Bangkok 

 

Liab Duan Market Prasert-Manukitch Road, 
Bangkok 

 

Hua-Mum Market Kaset-Nawamin Rd, Bangkok  

Saphanphut Night Market 
(new location) 

Phayamai Rd., Bangkok  

Ratchayothin Market Located next to Major Cineplex 
Ratchayothin bordering 
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Phahonyothin Road in 
Chatuchak district, Bangkok 

Kimyong Market Hat Yai District, Songkhla  

Mae Sai border market (aka- 
Tachileik Market) 

Border of Thailand and 
Myanmar, Chiang Rai 

 

TA SADET MARKET Amphoe Mueang, Nong Khai  

Rong Kluea Market Aranyaprathet District, Sa Kaeo  

Chong Chom Market Dan, Kap Choeng District, Surin  

Bantam Market Chanthaburi  

Nokhook Market Chang Wat, Nonthaburi  

 
TURKEY 

MARKET NAME LOCATION COMMENTS  

Bodrum Cevat Şakir Cad., Atatürk 

Cad. 

Cumhuriyet Cad., Bodrum 

 

Laleli Wholesale markets Istanbul  

Aksaray Neighborhood in district of 

Fatih, Istanbul 

 

Eminönü Bazaar Merkez Mah., Eminönü 

Otobüs Durakları Yolu, 34116 

Eminönü, Fatih, Istanbul 

 

Bakirkoy Neighborhood known for 

“underground” textile 

manufacture, Istanbul 

 

Alanya Market Çarşi Mah, Alanya  

Kusadasi Market Barbaros Blvd., Kusadasi  

Grand Bazaar Beyazıt Mh., Istanbul  

 


